Jenseits der puren Datenokonomie

Social-Media-Plattformen besser gestalten




Mission Statements

, 10 give everyone the power to create and

share ideas and information instantly,
without barriers.”

,unsere Mission ist es, allen eine Stimme

zu geben und ihnen die Welt zu zeigen.* u Yﬂl.lTllbe
, 10 give people the power to share and

make the world more open and

connected.”

, 10 organize the world's information and GO gle

make it universally accessible and useful.”
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Datenokonomie
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von Plattformen ’ maximierung

« gesellschaftliche Verantwortung?




Medienwirkungen

e Social-Media-Plattformen
haben Einfluss auf.

* individuelles Wohlbefinden
« Offentlichen Diskurs
* Politik

« Bedarf nach Regulierung?
« Gesetze?
« Technikverweigerung?
» Design?
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Social Media Use and Perceived Social Isolation Among
Young Adults in the U.S.

Brian A. Primack, MD, PhD, " Ariel Shensa, MA,** Jaime E. Sidani, PhD, MPH,

Efin O. Whaite, BS.* Liu yi Lin, MD,"* Daniel Rosen, PhD,"” Jason B. Colditz, MEG, "

Ana Radovic, MD, MSc,~' Elizabeth Miller, MD, PhD

Introduction: Perceived social isolation (PSI) is associated with substantial moehidity and
mortalty. Social media platforms, commanly used by young adults, may offer an opportunity o
ameliorate social isolation. This stady assessed associations between social media use (SMU) and PSE
amang US. young adults

Methods: Paricipats were a naionally represntative sample of 1787 US. aduls aged 19-32

years. They 2014 ora cros g sampiing
oo sk ofthe US. popalat
associated with use of 11 social meda platforms, .._h.u.v‘ Faobosk Twjue, Googlet YouTube.

Linkedln, Instagram, Pinterest, Tumblr, Vine, Saapchat, and Reddit. PSI was measured using the
Patient-Reported Outcomes Measurement Information System scale. |
regression was used 10 assess associations between SMU and St while controlling for e

Results: I fully adjusted multvarisble models that inchaded survey weights, compared with those

i the lowest quartilefor SMU time, pasticipantsin the highest quartse had twicethe odds of having

greater PSI (AOR~20, 95% ClowL.4 iy, compared with those in the lowest quartie,
of SMU frequency had the

PS1 (AOR=14, 95% Cl=23, 5.1). Assocations were linear (<0001 for al), and results were

robast to al sesitvity analyses.

Conclusions: Young adults with high SMU 10 feel more socially isolated than their
counterparts with lower SMU. Future rescarch should focus on determining directionality and
elucidating reasons for these awociations

Am ] Prev Med 20174(4)988-988 © 2017 Publishod by Elevier . on behalf of American ourmal of Preventive
Madcine
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Facebook Use Predicts Declines in Subjective Well-Being
in Young Adults

Ethan Kross'*, Philippe Verduyn®, Emre Demiralp’, Jiyoung Park', David Seungjae Lee, Natalie Lin',
Holly Shablack', John Jonides', Oscar Ybarr
st of Michigan, A A, Wichigan, ied Scates of Amesica, 3 Psychlogy Deparimens, sy o Lo, Leaven, Beighum

¥ Payehology Deparman,

Abstract
‘Over 500 millon peaple interactdaily with Facebook. Yet, whether Facebook use influgnces subjective welkbeing over time
is unknown. issue rpling, the moast for measuring in-vivo behavior

and psychological experience. We mmmgqm peaple five times per day for two-weeks to examine how Facebook use
influences the two components of subjective well-being: how people feel moment-to-moment and how satisfied they are
with their lives. Qur results indicate that Facebook use predicts negative shifts an both of these variables over time. The
mare peaple used Facebook at one time point, the worse they felt the next time we text messaged them; the more they
used Facebook over wo-weeks, the more thalr e satistction levels declined ower time, Interacting with other people

‘directly” did not predict these negative outcomes. They were also not moderated by the size of people's Facebook
netwarks, their perceived supportiveness, motivation for using Facebook, gender, loneliness, self-esteem, or depression. On
the surface, Facebaok provides an invaluable resource for fulfilling the basic human need for social connection. Rather than
‘enhancing well-being, however, these findings suggest that Facebook may undermine it

CRation: Kions €, Verharn P, Demirp £, Park , Loe DS, #0 oL, 2013 Focbock Use P
AT 010,137 frourmal ane 00451

Dl i Subpcis Well-Being 1 Yours Adults, FLoS ONE B
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Racelved Sanuasy 31, 2013, Accepted June 12, 013 Published Augusi 14, 2013
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Emotion shapes the diffusion of moralized content in

social networks

Science

Political debate concerning moralized issues s increasingly common
in online sodal networks. However, moral psychology has yet to
incorporate the study of social networks to investigate processes by
‘which some moral ideas spread more rapidly or broadly than others.
Here, we show that the expression of moral emotion is key for the
spread of moral and political ideas in online social networks, a
process we call “moral contagion.” Using a large sample of sodial
media communications about three polarizing moral/political issues
(n = 563.312), we observed that the presence of moral-emotional

was bounded by group membership; moral-emotional language in-
creased diffusion more strongly within liberal and conservative net-
works, and less between them. Our results highlight the importance
of emotion in the sodial tr of moral ideas and also dem-
onstrate the utilty of sodal network methods for studying morality.
These findings offer insights into how people are exposed to moral
and political ideas through social networks, thus expanding models
of sodial influence and group polarization as people become increas-
ingly immersed in social media networks.

morality | emotion | politics | social networks | social media

The spread of true and false news online
Soroush Vosoughi, Deb Roy and Sinan Aral

Science 359 (6380), 1146-1151
DOI: 10.1126/science.aap9559
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Lies spread faster than the truth
There is worldwide concern over false news and the possibility that it can influence political, economic, and social
To understand how false news spreads, Vosoughi ef al. used a data set of rumor cascades on Twitter from
17. About 126,000 rumors were spread by ~3 million people. False news reached more people than the truth;
the top 1% of false news cascades diffused to between 1000 and 100,000 people, whereas the truth rarely diffused to
more than 1000 people. Falsehood also diffused faster than the truth. The degree of novelty and the emotional reactions

for the observed.
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then the social transmission of emotion likely plays a key rolc in the
transmission of morality through social networks.

In the domain of morality, the expression of moral emotion in
particular may drive social contagion. Compared with nonmoral
emotions, moral emotions are those that are most often associated
with evaluations of socictal norms (11) and are elicited by interests
that may go beyond self-interest [¢.g., contempt in response to
injustices committed in another country (12)}. Importantly, moral
emotions may also be tied specifically to behavior that is relevant
to morality and politics, including judgments of responsibility and
12 (13, 14). Thus, emotions can be roughly divided into classes
moral emotions” and “nonmoral emotions” that are associated
with distinet appraisals, eliciting conditions, and functional outcomes.
Because of the importance of emotions o the domain of mo-
rality and politics, we focused here on the role of moral emotion
in social contagion.

To investigate the role of moral emotion in the transmission of
morality in social networks, we used the context of online social
networks. More and more, communications about morality and
politics within social nctworks are computer-mediated (15), and
contagion is often studied as information diffusion in online social
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« Gestaltung von Benutzeroberflachen beeinflusst
Nutzerverhalten
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Interaktionsmaximierung — Abhingigkeit

» Abhangigkeit ist Fakt

Journal of Computer-Mediated Communication

* Doch wie ist sie entstanden?

The Extended iSelf: The Impact of iPhone
Separation on Cognition, Emotion,
and Physiology

Russell B. Clayton

School of Communication, Florida State University, 4100 University Center, Tallahassee, FL 32306

Glenn Leshner

Gaylord College of Journalism and Mass Communication, University of Oklahoma, 395 W. Lindsey Room,
Norman, OK 73019

Anthony Almond
The Media School, Indiana University, 1229 E. 7t St., Bloomington, IN 47405

This study uniquely examined the effects on self, cognition, anxiety, and physiology when iPhone users
are unable to answer their iPhone while performing cognitive tasks. A 2 x 2 within-subjects exper-
iment was conducted. Participants (N =40 iPhone users) completed 2 word search puzzles. Among
the key findings from this study were that when iPhone users were unable to answer their ringing
iPhone during a word search puzzle, heart rate and blood pressure increased, self-reported feelings of
anxiety and unpleasantness increased, and self-reported extended self and cognition decreased. These
findings suggest that negative psychological and physiological outcomes are associated with iPhone
separation and the inability to answer one’s ringing iPhone during cognitive tasks. Implications of
- 14 / 4 these findings are discussed.
‘\ :r B e =

Quelle: http://journal.media-culture.org.auffiles/journals/1/articles/1009/supp/1009-4080-1-SP.png Keywords: Cell Phone Separation, Extended Self, Cognition, Anxiety, Physiology.
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Interaktionsmaximierung — Abhingigkeit

 Anleihen aus der Casino-Technik

 Konditionierung durch zufallig
gestreute Belohnungen

O 41016
Q
« Slotmaschine Smartphone =
« ,pull to refresh”
e !
» Kkleine rote Punkte bestimmen o
r;)
unseren Alltag
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Interaktionsmaximierung — Aufmerksamkeitsfang

* Notifications
* visuell
 auditiv
 haptisch

Interaktionsmaximierung - Aufmerksamkeitsfang

s 4 *® 4 5B

» by default aktiviert

e circa 150
,Smartphonechecks”
taglich

Quelle: https://i.stack.imgur.com/3BsBc.png
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Interaktionsmaximierung — Nudging

Beispiele

« Video-
Autoplay
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Interaktionsmaximierung — Reziprozitit und sozialer Druck

Kommunikation wird
durch
Designentscheidungen
gezielt angeregt

Antwortzeiten werden
sozial interpretiert

blaue Haken, Tipp-
anzeigen, Streaks

OPEN & ACCESS Freely available online PLOS sioLoay

Generalized Reciprocity in Rats

Claudia Rutte, Michael Taborsky'

Department of Behavioral Ecology, Institute of Zoology, University of Berne, Berne, Switzerland

The evolution of cooperation among nonrelatives has been explained by direct, indirect, and strong reciprocity.
Animals should base the decision to help others on expected future help, which they may judge from past behavior of
their partner. Although many examples of cooperative behavior exist in nature where reciprocity may be involved,
experi | evidence for gies predicted by direct reciprocity models remains controversial; and indirect and
strong reciprocity have been found only in humans so far. Here we show experimentally that cooperative behavior of
female rats is influenced by prior receipt of help, irrespective of the identity of the partner. Rats that were trained in an
instrumental cooperative task (pulling a stick in order to produce food for a partner) pulled more often for an unknown
partner after they were helped than if they had not received help before. This alternative mechanism, called
generalized reciprocity, requires no specific knowledge about the partner and may promote the evolution of
cooperation among unfamiliar nonrelatives.

Citation: Rutte C, Taborsky M (2007) Generalized reciprocity in rats. PLoS Biol 5(7): e196. doi:10.1371/journal.pbio.0050196
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Interaktionsmaximierung — Personalisierung

Nutzer/innen bewegen sich
in ,Echokammern®/
JFilterblasen®

« Kontakt nur mit Inhalten, die
den eigenen Interessen
entsprechen

« ,Autopropaganda“

« vom Mainstream zu den
Extremen

2 YouTube autorLAY @)

Donald Trump Speech
Néachstes Video: Why Guns are important
Néachstes Video: Supremacist Rant
Néachstes Video: Holocaust Denial

Opinion | YouTube, the Greal Radicalizer - The New York Times

€he New ork Times
YouTube, the Great Radicalizer

a By Zeynep Tufekci

March 10, 2018

At one point during the 2016 presidential election campaign, I watched a bunch of videos of
Donald Trump rallies on YouTube. I was writing an article about his appeal to his voter base
and wanted to confirm a few quotations.

Soon I noticed something peculiar. YouTube started to recommend and “autoplay” videos for
me that featured white supremacist rants, Holocaust denials and other disturbing content.
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Interaktionsmaximierung — System-1-Interaktionen

Trigger System-1-Reaktion

y
Das Folk liegt am Boden!!11!lelf!1!! ( *impulsive Entscheidung* ’-—-'? D > %
Noch mehrﬂuchtllnge7 Geht gar Das muss |Ch retweeten/ .
nicht. #afd #merkelscheile } kommentieren! Ich bin S~ D _)@é s Tbihklng,
eMPONt! /\ fast
\» D > @é and slow
7\ p—
~ )
DANIEL
« Kommentieren, Sharen, Reacten, KAHNEMAN
SISV system 1 | system2 |
muhelos, impulsiv geschehen System 1 System 2 e
SC h n e | | | a n gsa m httpijlllaesgh%:icilllséphemy.c70m
Umgehung von System-2-Kognitionen emotional rational
(kein tiefes Verstehen, Reflexion) fehlerhaft wenig
fehlerhaft
immer selten
Laktiviert" ,aktiviert®
unbewusst bewusst
muhelos anstrengend
impulsiv willentlich i
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Folgen der Interaktionsmaximierung

Abhangigkeit » Verringertes Wohlbefinden
» Zeitverschwendung

Aufmerksamkeitsfang « Schwindende Konzentrationsfahigkeit
« ,Skimming"“ statt verstehendes Lesen
* Informationen nur im Kurzzeitgedachtnis

Nudging « Verhaltensmanipulation

« Zeitverschwendung
Reziprozitatsdruck « Kommunikationsstress

« Ablenkung
Personalisierung « fehlende Weltbildkorrektur

* Fragmentierung von offentlichen Diskursen
« Radikalisierung

System-1-Fokus + kein ,vernunftiger” 6ffentlicher Diskurs
* Polarisierung / Radikalisierung
* Negative Emotionen
+  Emporung
* Hate-Speech

GEFORDERT VOM
* Bundesministerium
& fiir Bildung

und For

d Forschung




Besseres Design
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Besseres Design — System-2-Interaktionen

Machine
Learning —
Natural
Language
—— Unterstandi
ng (NLU)
* Interaktions-
Trigger System-1-Reaktion Unterbrechung
kaskaden
Verlan samen ’ *impulsive Du scheinst gerade eine impulsive
g Das Folk liegt am Boden!!11!lelf!1!! Entscheidung* Das Entscheidung zu treffen. Willst du
Noch mehr flichtlinge? Geht gar I T das wirklich retweeten? Denk bitte
nicht. #afd #merkelscheiBe r Uss | W, | daran, dass bestimmte Inhalte
unldhkgmmentlner;?n. M andere Menschen verletzen
. . €N DIN EMPOIts. kénnen.
« Hurden erstellen beim -
* Posten _
- Kommentieren 6
* Sharen
° NRK“bygger infrastruktur for

Beispiel Tech-Blog NRKbeta

* Nutzer/innen mussen
Quiz beantworten

afinne igjen programmene

Lagret ogarkivert

Breulykken i 1986 skjedde ved
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Quelle: https://cdn.netzpolitik.org/wp-upload/2017/03/nrkbeta-kommentar-
730x484.jpg




Besseres Design — Abhanglgkeltsvermeldung

 Bewusste Technik-

Sie starten gerade eine App, die im

nUtzung fordern Verdacht steht, abhdngig zu machen.
Wie viel Zeit wollen Sie mit der App
verbringen?
« AnstOl3e zur Reflexion 15 Minuten 7
des Nutzungs- —
verhaltens ”

Sie haben die letzten
15 Minuten mit der
App verbracht. Wollen
Sie die App nun
schlieBen?

o
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m/wp-content/uploads/2015/11/Forest-App-Screenshots-1200x709.jpg

jlau29 Literally can't think of a better Saturday in San

You're All Caught Up

A Q ® O 2o

https://techcrunch.com/wp-
content/uploads/2018/07/YACU_EN.png?w=33
4

Beispiel Produktivitats-
App ,Moment*

Quelle: https://www.apfelpage.de/wp-
content/uploads/2017/10/App-der-Woche-

Beispiel Produktivitéts-App JForest®




Besseres Design — Abhiangigkeitsvermeidung

» Facebook (inkl. T wm

Time on Instagram

Instagram) ist aktiv B
geworden I B

15 minutes
Managa Your Time 1 hour
Set Dally Reminder 2 hours

* neues Dashboard mit —— =
Nutzungszeiten

——
« Maglichkeit eines e -
Zeitalarms .

Mute Push Notifications

15 minutes

1 hour

Ohours 45 min

2 hours

 temporares ,Muten”
von Push-Notifications o -
auf dem Homescreen

O 0 0O ® O
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Besseres Design — Notifications

« Notifications sind standardmallig deaktiviert

 Aktivierung erfolgt tber Opt-In
« keine ,Mehrfach-Notifications”
« Ton, Vibration, Startscreen,
Email, Benachrichti gungs- Bl
zelle etc. Du hast gerade die App XY installiert. XY

kann Benachrichtigungen an dich schicken.
Diese kénnen dich allerdings ablenken.

* nur noch Notifications Willst du die Benachrichtigungen
von Nachrichten von aktivieren?
,wichtigen“ Menschen - j\'e'”

0Ja
o nur LED
®R | :aﬂurn;:ads&igismrium O nur Vibration

undForschng o nur Benachrichtigungsleiste




Besseres Design — Homescreen

nur noch ,wichtige” Apps auf Homescreen

* Apps mit Suchtpotential so einrichten,
dass sie schwieriger zu starten sind

* Im Menu ,versteckt"

 durch Eintippen des Namens starten

| Du hast die App XY heute

bereits 24 mal gestartet und
fur 78 Minuten genutzt. Willst
du sie erneut starten?
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Besseres Desigh — Keine Metriken

¢ Metrlken beWIrken Like - Comment - Share - 12 hours ago -
« Konkurrenzdenken 3 10 people like this.
5 3 shares
* Wettbewerbsstress
* Vergleichszwang
* Neid
* Anerkennungsgier

L} View all 7 comments

Like - Comment - Share - recently -

[ people like this.

 Metriken entfernen B shares
° Beispiel L) View all comments
,Demetricator” R o
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Besseres Design — Pull statt Push

* Informationen werden
entweder gezielt aus
den Netz ,gezogen”

 oder Informationen
werden zu den
Nutzer/innen ,gepusht”

Nutzer/innen entscheiden

Unternehmen entscheiden

Pull

https://upload.wikimedia.org/wikipedia/commons/thumb/7/77/HK_Wan_Chai_Li
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Besseres Design — Feedsortierung

 individuelle Anpassung des 1'%
Feeds /
Bislang bestimmet unser
: Standardalgorithmus, dass denjenigen
* andere Reactions Inhalten Relevanz beigemessen wird, mit
denen wir glauben, dass du am ehesten
 bislang ,Like", ,Love", interagieren wirst. Du kannst jedoch auch
,Haha“, ,Wow*, ,Traurig", selbst bestimmen, wie du Relevanz verteilen
,,WUtend“ willst!

 was ist mit ,diskriminierend®, .-
Welche Inhalte praferierst du in deinem Feed?

»verletzend ; »Sinnlos ) o Politik [einseitig vielseitig]
,syespektvoll®, ,aufbauend®, o Umgang  [rau nett]
: z ) o Inhalt [unterhaltend anspruchsvoll]
,oereichernd” etc.” 2 e fenge i
P o Aktualitast  [wichtig unwichtig]
: - . o Menge [viel wenig]
[ O
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Besseres Design — Filterblasen

Exposure to Opposing Views can Increase Political
Polarization: Evidence from a Large-Scale Field
Experiment on Social Media

Christopher Bail,'* Lisa Argyle,” Taylor Brown,! John Bumpus,'
Hachan Chen,” M.B. Fallin Hunzaker," Jaemin Lee, ' Marcus Mann,'
Friedolin Merhout,! Alexander Volfovsky®

« Préasentation von Content der politischen

254 Soc.-Psych Bldg, Durham, NC 27708, USA

., G e g ense |te “ ko ntra p rod u kt|v “Department of Politics, Princeton University,

130 Corwin Hall, Princeton, NJ 08544, USA
“Dn:purlmun[ of Political Science, Duke University,
140 Science Drive, Durham, NC 27708, USA
1Department of Sociology, New York University,
295 Lafayette Street, 4th Floor, New York, NY 10012, USA

e I I *Department of Statistical Science, Duke University,
» Personalisierungskriterien transparent pesmentof Sl Siece, D Universsy
m aC h e n *To whom correspondence should be addressed: christopher.bail @duke.edu.

Du willst den Artikel des Breitbart
News Network teilen. Dies werden
jedoch wahrscheinlich nur
Kontakte von dir sehen, die
ohnehin einer Meinung sind mit
dem Inhalt des Artikels. Trotzdem
teilen?
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Besseres Design — Fake-Ne

WS

OFEN Neural correlates of maintaining
one’s political beliefs in the face of

counterevidence

Received: 24February 2016 yonasT, Kaplan?, Sarah 1. Gimbel® & Sam Harris?

Accepted: 25 November 2016

. Published. 23 December 2016 PeOple often di evidence that icts their firmly held beliefs. However, little is known about
[ ] the neural mechanisms that govern this behavior. We used neuroimaging to investigate the neural
systems involved in maintainis lief in the face of i presenting 40 liberals with

ts that

gly political and politi iews. Challenges to political

beliefs produced is d activity in the of i structures Polit Behav (2010) 32:303-330
i ith self. ion and di from the external world. Trials with greater DOI 10.1007/s11109-010-9112-2

less ORIGINAL PAPER

belief resistance showed increased response in the prefrontal cort
in the orbitofrontal cortex. We also found that partici ged their minds

BOLD signal in the insula and the amygdala when evaluating counterevidence. These results highlight

f.

the role of emotionin
belief mai and

and offer insight into thi .

Fake-News
kontraproduktiv

Journal of Communication ISSN 0021-9916

« Kontext- Curvection ot Wisinformation Theagh,
anreicherung e
von Nachrichten

e related stories”

Keywords: Misinformation, Social M
GMOs, Algorithms.

Health Communication, Facebook, Vaccines,

0i:10.1111/jcom. 12166

" Du hast gerade einen Artikel der
Flat Earth Society gelesen. Das

kénnte dich auch interessieren:
AR | Bungosministoram https.//de.wikipedia.org/wiki/Erde
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When Corrections Fail: The Persistence of Political
Misperceptions

Brendan Nyhan - Jason Reifler

Published online: 30 March 2010
© Springer Science+Business Media, LLC 2010

Abstract An extensive citizen ig ce, but ve
ch focuses on misperceptions. Can these false or unsubstantiated beli

res

politics be corrected? Previous studies have not tested the efficacy of corrections in
a realistic format. We conducted four experiments in which subjects read mock

news articles that included either a

several instances of a “backfire effect”
misperceptions among the group in question.
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The Implied Truth Effect
Attaching warnings to a subset of fake news stories increases
perceived accuracy of stories without warnings
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What can be done to combat political misinformation? One widely employed intervention
involves attaching warnings to news stories that have been disputed by third-party fact-
checkers. Prior work shows that the impact of such warnings may be undermined by
politically motivated reasoning. We raise another possible negative consequence: an
“implied truth” effect whereby false stories that fail to get tagged are considered validated,
and thus are seen as more accurate. Such an effect is particularly important given that it is
much easier to produce misinformation than it is to debunk it. Across five experiments (N =
5,271), we find that while warnings do lead to a modest reduction in perceived accuracy of
fake news relative to a control condition, we also observed the hypothesized implied truth
effect: the presence of warnings caused untagged stories to be seen as more accurate than in
the control. Furthermore, the implied truth effect was larger (a) for fake headlines that were
more plausible at baseline; and (b) among subgroups who were more likely to believe fake
news at baseline (Trump supporters and young adults). The implied truth effect presents a
major challenge to the policy of using warning tags to fight misinfor mation.

Key Words: fake news; news media; social media; fact-checking; misinformation

claim from a politician, or a mis-
leading claim and a correction. Results indicate that corrections frequently fail to
reduce misperceptions among the targeted ideological group. We also document
in which corrections actually increase
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« Designveranderungen widersprechen perfektionierter
Datendkonomie

« Plattformbetreiber werden nicht selbst aktiv

Jt’s advertising that incentivizes platforms to monetize our attention. It’s
advertising that incentivizes platforms to reward sensationalist content that
drives engagement. It’s advertising that incentivizes platforms to package
our data to sell to third parties. Advertising is the root of the problem.
Addictive design is just one of the results.”

Stolzoff, Simone (2018): Technology's "Time Well Spent" movement has lost its meaing (Quartz). Online verflugbar unter
https://qz.com/1347231/technologys-time-well-spent-movement-has-lost-its-meaning/, zuletzt gepruft am 08.10.2018.
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« Veranderung des Geschaftsmodells?
Verstaatlichung?
Finanzierung aus Steuergeldern?

Finanzierung aus Mining von Kryptowahrungen?

Finanzierung aus Nutzerbeitragen?

* Nutzer ,zahlen® immer
* mit ihren Daten
* mit ihrem Wohlbefinden
* mit der Erosion gesellschaftlicher Werte
« mit der politischen Sicherheit
« oder eben mit Geld!

* | Bundesministerium p.I:.l.vath‘e l.t >
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